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Upper Peninsula Children’s Coalition

The Upper Peninsula Children’s Coalition has worked with experts from schools,
police departments, courts, hospitals, state agencies, tribal authorities, and nonprofit
organizations across the Upper Peninsula. Using questionnaires and structured
interviews, the coalition determines the legislative priorities that express the unique
and diverse needs of agencies which support children and families in the U.P.

The Upper Peninsula Children’s Coalition has identified three priority areas to
provide focus for our efforts between now and the election on November 4th, 2008.

The statements in this document are recommendations formed by consensus
with input from a diverse group of more than 100 experts in youth and family needs
from across the Upper Peninsula.

1. Providing Health Care
for Families and Children

Families need effective and affordable health care.

Barriers to health care for adults place a staggering burden on families and hinder
effective parenting. Improving health care coverage for families has the potential
to reduce many other economic and societal ills in the Upper Peninsula.

Datapoint: According to the Medical Care Access Coalition, in 2006 there were
34,172 people in the Upper Peninsula who had no health insurance.

Families need accessible mental health and substance
abuse services.

There is inadequate care in the Upper Peninsula for substance abuse, anxiety,
depression and other mental health concerns that do not qualify as “severe mental
iliness.” Care is often not affordable or accessible.

Datapoint: The United Way of Marquette County’s “Compass Il” Survey (2004)
found “Anxiety, Stress, and Depression” to be among the most critical issues
facing Marquette and Alger counties.




Families need greater understanding of the benefits of
prevention services.

People in the Upper Peninsula place a value on a feeling of Oself-reliance.O Famil
in the Upper Peninsula often donOt understand or utilize services that might be
available to help solve or prevent problems from worsening. Often they do not begin
to explore available services until they are in a state of crisis. To combat this, service
need to be promoted through marketing messages which acknowledge the
importance of autonomy and collaboration to strengthen families and communities.

Datapoint: According to the ChildrenOs Trust FundNchild abuse and neglect
cost Michigan taxpayers $199 million in 2005. MichiganOs 0-3 Secondary
Prevention Programs saved $33.8 million in direct costs related to child abuse
and neglect. These programs cost $4.7 million to administer. FurthermoreN
the Michigan chapter of Fight Crime: Invest in Kids states that prevention
efforts are underfunded and Omost abuse and neglect in high-risk families ¢an
be prevented.O
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